
The importance of e-
marketing

Top Priorities for 
Marketing Executives:

Email is now the most popular form of direct 
response marketing in the U.S.

marketing 

Marketing Executives:Direct Partners via Brandweek

75% of 300 senior marketing executives said 
that email would be a key part of their strategy 
to target customers.
Unica/Ovum

Email is the preferred method of commercial 
communication by 74% of all online adults. -
Merkle "View From the Digital Inbox 2011" (2011)

For respondents that are aware of the figures 
for their email marketing efforts, 61% said that 
email delivers ROI of 300% or more, while 
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,
30% confessed to ROI of more than 500%, an 
increase on last year's figure of 24%. 
Econsultancy



What’s  new in Sage CRM
v7.1?

Top Priorities for 
Marketing Executives:• Lots of things! Including: Marketing Executives:Lots of things! Including: 

• Sage CRM Communications Management 

• Sage E-marketing for Sage CRM

• Sage CRM Total Campaign Management • Sage CRM Total Campaign Management 

• Interactive Dashboard Enhancements 

• Report Chart Enhancements 
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Top Priorities for 
Marketing Executives:Marketing Executives:Top Priorities for Marketing Executives

Drive new business1

Measure marketing performance2

Increase productivity3
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Drive New Business1

Sage E Marketing forSage E-Marketing for 
Sage CRM 

Improved Lead Management
More Leads
 Higher Conversion Rates 

STRATEGIES & SOLUTIONS TO HELP CLIENTS SUCCEED

g



2 Measure Marketing Performance 
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2
Measure Marketing Performan

i ll k di2 Automatically Ranks Your Target Audience
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2
Measure marketing performance with:

Sage E-marketing for Sage CRMSage E marketing for Sage CRM
Interactive dashboards & reporting   

Accurately measure the 
following key metrics:

• Click through rates 

• Number of leads

• Number of qualified
Opportunities 
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• Actual campaign ROI  



Increase productivity3 Increase productivity3

How can we do more with less?!

• Automate routine tasks 
• Choose from professional templates 
• Schedule and automate marketing 

communications 
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Sage E-marketing for Sage CRM

• Comprehensively track and analyse the 
effectiveness of Email Marketing Campaigns 

Unleash the power of Sage E‐marketing for Sage CRM

g p g
• Create new E‐marketing campaigns or 

incorporate email blasts into current 
Marketing activities

• Use a simply 3 Step Wizard to create new E‐
marketing campaigns

• Schedule E‐marketing emails blasts
• Over 90 attention grabbing templates 

available out‐of‐the‐box
• Create, manage and edit E‐marketing 

campaigns and templates from a dedicated
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campaigns and templates from a dedicated 
panel



Sage E-marketing for Sage CRM

Analyse and Report on Results
• Communications created held against all E• Communications created held against all E-

marketing email recipients
• Summary and detailed breakdown of activity 

and results for each mailout 
• Default reports outlining recipients 

interactions with email blasts (Opened, 
Clicked by Link, Bounced, Unsubscribe)
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