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Email is now the most popular form of direct

response marketing in the U.S.
Us E-Mail Advertising Spending, 2001-2011 (millions) Direct Partners via Brandweek
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For respondents that are aware of the figures
for their email marketing efforts, 61% said that
email delivers ROI of 300% or more, while

30% confessed to ROI of more than 500%, an

Increase on last year's figure of 24%.
Econsultancy
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What's new in Sage CRM

v/7.1l7?
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Lots of things! Including:

« Sage CRM Communications Management

Sage E-marketing for Sage CRM

Sage CRM Total Campaign Managemen

» Interactive Dashboard Enhancements Sage CRM for iPhone

> o

* Report Chart Enhancements
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Sage CRM for Twitter
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Top Priorities for Marketing Executives

o Drive new business
e Measure marketing performance

€ Increase productivity
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G Drive New Business

£

Sage E-Marketing for
Sage CRM

Improved Lead Management
= More Leads
= Higher Conversion Rates
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a Measure Marketing Performance

CCHalf of all advertising dollars are wasted,
the trick is figuring out which half. J)
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Automatically Ranks Your Target Audience

rmastinterested contacts based on their interaction with included campaigns.

:es Products Sender: dogdon Fows: 13 of 13

h|First Marme|Last Mame Phaone Company Mame all Address Score Sent Opens | Clicks

: lWayne .Elrady .555.323.2323 Comedy Central :wbrady wiftpageemail.com | 83 . 1 . 3 | 2 | Letails
] .Matt -Walker 555.282.89959  Bic Inc. -mwalker@swiﬁp cam | 75 - 1 - 1 2 | Defgile
: .Craig .Williams .555.282.9999 Bic Inc. .cwilliams@swiﬂpageemail.cuml al 1 1 1 | Dietails
' Jane Slice 5552829999  Bic Inc. |slice@swiftpageamail.com a0 1 1 1 | Details
\ lJessica .Alha .555.282.9999 lElic: Inc. .jalha@swiﬁpageemail.cnm | a0 . 1 . 1 1 | Details
] .Dan .Ogdnn .8?722883?? Swiftpage .dugdun@swiﬂpage.cum | 20 . 2 . 2 1] | Details
: Jday Lenn 555 328 3773 Bargs International |jlenof@ swiftpageemail com 14 1 2 0 Details
] lTum .Hanks .555.399.9328 Wilson Ca. .thanks@swiﬂpageemail.cum | 10 . 1 . 1 1] | Details
] lAdam .Sandler .555.2?2.2222 AppleTree .asandler@swiﬂpageemail.cum | 10 . 1 . 1 1] | Dietails
" Sharon Stone 1.85858.555.9399 Actors Inc. sstone@swiftpageemail.com 10 1 1 0 | Details
] .AI -F'achinn -1.888.555.9399 Actors Inc. :apachinu@swiﬁpageemail.c:nm. 10 - 1 - 1 1] | LDetails
] .Rnck .Elalhua .1.888.555.9399lActurs Inc. .rhalhua@swiﬂpageemail.cum | 10 . 1 . 1 ] | Details
" Kewin Bacon 1.85858.555.9399 Actors Inc. kbacon@@switpageerail.com 10 1 1 0 | Details

ctioned' [ Hide ‘Assigned [ show Assign colurmn Rows per page: '15 w Page:1 of 1 Goto page:

STRATEGIES & SOLUTIONS TO HELP CLIENTS SUCCEED




[ ]
-
BVIS GLOBAL
j;\ PARTNERS
L ]
[ ]

Measure marketing performance with:
e Sage E-marketing for Sage CRM
Interactive dashboards & reporting

Accurately measure the el T A —
following key metrics: e

~ =) Useful Sales Resources #l=|olx Linkedin Contacts . D S

e Click through rates R R

e Number of leads

* Number of qualified
Opportunities

 Actual campaign ROI
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e Increase productivity

How can we do more with less?!

 Automate routine tasks
* Choose from professional templates

 Schedule and automate marketing
communications

B e T s

STRATEGIES & SOLUTIONS TO HELP CLIENTS SUCCEED



[ ]
-
EVI GLOBAL
j;\ PARTNERS
L ]
[ ]

Sage E-marketing for Sage CRM

Unleash the power of Sage E-marketing for Sage CRM

* Comprehensively track and analyse the

effectiveness of Email Marketing Campaigns
What you need.
e Create new E-marketing campaigns or Guaranteed.

incorporate email blasts into current
Marketing activities

 Use asimply 3 Step Wizard to create new E-
marketing campaigns

* Schedule E-marketing emails blasts

—om
¥ m =

e Over 90 attention grabbing templates
available out-of-the-box

Vo .
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* Create, manage and edit E-marketing G oo Sl P Wit Wi
campaigns and templates from a dedicated

panel
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Sage E-marketing for Sage CRM

Sage CRM lf) EEEEEEE keting
Analyse and Report on Results o

» Communications created held against all E-
marketing email recipients

« Summary and detailed breakdown of activity
and results for each mailout :

 Default reports outlining recipients
interactions with email blasts (Opened,
Clicked by Link, Bounced, Unsubscribe)

Unique Clicks By E-mail
Clicks By Link

Unopened
d
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